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Abstract 
This research aimed to identify the actual practices of promotion mix tools 

(advertising, personal selling, sales promotion, and public relations) at Fine 

hygienic paper company in Jordan from the consumer’s point of view. 

Moreover, the research purposes to measure the effect of these practices to 

enhance the competitive advantage. The study population consisted of all 

consumers Fine Company in Amman. The researcher used the random sample 

in this study. The analytical descriptive technique was used to accomplish the 

objective of the research, collected data through a survey designed for this 

research, 600 respondents were distributed and the proportion of recovery was 

%86. The sample of this research was chosen from consumers from The Fine 

Company. The Results showed a statistical impact between promotion mix and 

the competitive advantage. The study concluded that promotion mix also 

achieved its goals in terms of direct communication with consumers through 

different communication and promotion especially electronic through the 

company’s website.  

Keywords: marketing mix, competitive advantage, Fine hygienic paper 

company inin Jordan. 
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